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ASIA
SOUND

Asia’s Benchmark Brand Since 2014
The Most Influncing Mandarin EDM Media

Cross Taiwan, Hong Kong, China, Malaysia, Australia, USA...
All Mandarin Reader Around The Worlld

MULTIMEDIA, MULTI-CHANNEL
REACHING THE TRENDIEST ENTERTAINMENT AUDIENCES IN REAL TIME
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Clients & Parthers
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OVER 140K Total Followers

Monthy Reach 3M+ (native)
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Audience Insights

DIRECTLY TARGETS THE PRIMARY CONSUMER DEMOGRAPHIC.
OVER 75% OF READERS HAVE A CERTAIN LEVEL OF ECONOMIC PURCHASING POWER.

Age Gender Nationality Location
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Other (Global )
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Hongkong
15.9% North Region
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Female
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CASE EXAMPLE

Organizer:

2016-2018 Arcadia Taiwan

2018 Elrow Taipei

2022 Milo Spyker, Airod, Klangkuenstler
2023 Amelie Lens & Farrago in Taipei
2024 ONE with Indira Paganotto & Q’HEY
...and many more

Marketing Advisor:
2017-2018 UNITE with Tomorrowland (TW)

Official Media:

ULTRA Asia (2015-now)

S20 Taiwan, Thailand (2019-now)
EDC Thailand, China (2024-now)
Creamfields (2017-now)

...and many more

Media Partner:
Tomorrowland Belgium 2025

Speaker of Asia Konnekt 2019 (ADE)
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Support DuJs: NEIL, ANA KIM

09.14.5AT =

|OPM-4:30AM@WESTAR

REBOOT TAIPEI

OE..
INDIRA
PAGANOTTO

PO AT A R Y

Q’HEY

Fra . =

f T & =0 rF

AES woncvm  Prnceee iy G
chin el | 1y _-ﬂlulﬂ. -

OUR PRODUCTMIOHM AIROD

Fri’ e = 8
I(I.ANGI(I.I ENS'I'I.ER
A ' OUTWORLD, BERLIN
E REBOOT TAIPEI Ii
ced MII.O SPYKERS
WITH . i LENSKE, BELGIUM
i

NEII.

AM E LI E | : ; & 5umnﬂuq B

LENSKE - BELGIUM HEBU[Ii TTAIEE-I FHESE"TS
FARRAGO Mgt 1

LENSKE - BELGIUM

FHIIIH!HHBIZUZE
SUNDAY 02/26/2023

KHATT e Life DSPACE
RIULXEBEE—RERE LENSKE \"J PioneerD; mmnuw 1:::: : b

Never Vanished Village AEF LENSKE Proneer oy QI mpoin




FARC AN A

TAIPEI DA-JIA RIVERSIDE PARK

m'

mﬁm_a KBHAB DVBBS

(@ CosmosLive! Graduation 2019

0 R I R e
2019.06.29.SAT

cosmecEgate .. ‘é =R B
PAULVANDYK o

N TIX Y -

"
HOST BY @) RENE Cofleol  co-ORGAMZER HIM 3. suPPORT By (D soma

OUR PRODUCTION

| | W AN

P IQ (.l\l:lfﬁ?‘
=4 uﬁmaxﬁ;émﬂ@ |
- {
R e KASKADE - NICKY 5%35@- @ “Wfi VINAI ZomBov®(
[HARDSTYLE TATWAN m ' g ol WW? VICETONE . pm
A= = o m ~ il
P/ZUthC/”\( ) Ve fzfgrlglgggl.ﬂf_j;ﬁmiﬁgﬂ Flm STAGE (A)
16 NOVEMBER 2025 | WAVE CLUB TAIPEI e e P ] L-A‘N'D'I"'N-G rRGADIA DO _BRASIL

a1 O T, Ki DeET. D O By ™ gE .. SYEAMDBIA adlE hisy WSS cmn Ha AL E cemn T B e G v P —ns o A (SR



aes_global &
' J1 Eric Prydz - HL

THEEET |

 ERREDIRAE
fTiEs M S R

-BREE -

ELUTE

A Qe )12 7 9048

PP piestar tw DA B BT
_global Tomorrowland £ EHEERNRDE 175
YWEE_TE ;

360K+ Views

OUR PROMOTION

,ﬁ el _ ot M overdhopss_com

B SRR Thailend « Tomorosisnd 5
EYAERTH

B st e MR 7000 A END

‘im (}ee 7 5282

= 360 B

;Eg_.m. ,,,,, v e l)
460K+ Views

&m 5

¥ agntudan e

\ ® =

1M+ Views
NATIVE, NO ADS

1840 ¥ al = -\
i

L

2026 B ERFEE ¥
FVTURE BANGKOI&

L]
L]
L]
- -
- -
- -
™~ =
Cs - - - ==
.r. 7

i 43 =0 &

e gos_global @

FEIETTEREAE § R EEET—N
25 spwlsas_WNEAIN0LEND

\_ 0

3M+ Views

ASIA
ELECTRIK
SOUND


https://www.instagram.com/p/DLO1ZBIzk5g/?img_index=1
https://www.instagram.com/p/DI_Hv24SThh/?img_index=1
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https://www.instagram.com/reel/DIvwkwhTBFW/
https://www.instagram.com/reel/DG0BFh0zOj7/

We simplify abstract arts with culturally rich, accessible content, combining exclusive NTCH behind-the-scenes
features andin-depth reporting. We successfully drive interest and ticket sales for Taiwan's flagship TIFA festival.
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https://www.instagram.com/p/DBv3MUsyhry/
https://www.instagram.com/p/DA5iHD-SKKp/
https://www.instagram.com/p/DBdN6Eiy3_l/
https://www.instagram.com/reel/DB1pHYSCsoV/

Event Overview
e Launch: 2025/04/28, 6:00 PM
e Theme: Urban day-time coffee raves, cultural fusion, digital engagement

Market Impact

e DJ-led coffee parties in Taipei, cross-region events, high media attention
e Hashtag #CoffeeRave: 320% monthly engagement growth

Social Media Performance

* |G Reach: 305,000 | Engagement: 11,000 | Likes: 8,600 | Shares: 5,300
e |G Saves: 1,234 | Comments: 1,170 | Community posts: 13,000+

Engagement Rate %
e 5.6% (Industry avg. 1-3%)
e Resonates with young professionals, trendy audience

”mm ,ﬂ

HHEBERREER Conversion £} User Feedback

;ﬁﬁ;ﬁﬂ HICCUP £15 e Click-through rate: 9% * 82% participate or share with friends
- ODEEM - e Top 11% in F&B industry
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https://www.instagram.com/p/DI_Hv24SThh/?img_index=1
https://www.instagram.com/p/DLzyxqkyfJk/?img_index=1

HICCUP- Case Summary

[Traffic Source]
e 82% comes from user sharing and organic advocacy; zero ad spend

[Business Value]
e Event hashtag “AES” drives strong engagement and positive feedback; brand
partnerships increase exposure significantly, leading to more brand
collaborations

[Scalability]

e In-depth content + on-site experiences — online discussions — offline purchases

THERE WAS NO SUCH EVENT BEFORE
WE ARE THE CULTURE CREATER IN ASIA
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https://www.instagram.com/p/DLzyxqkyfJk/?img_index=1
https://www.instagram.com/p/DI_Hv24SThh/?img_index=1

MULTI-BRAND &
MULTI-PLATFORM MEDIA SYNDICATION

1.0nline influncing and media relations
2.Brand video production and event documentation
3. Offline event planning and execution

4.Ticket & VVIP selling
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+886 989 519 610

mgmt@aes-global.live
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